
design
PUDERrr ii cc hh aa rr dd @@ ss tt rr oo nn gg tt yy pp ee .. cc oo mm

9739194265
M A R K E T I N G CO M M U N I C A T I O N S

Lots of people have to be told twice what to do. 
A fair number need only be told once. 
And there is the rarest breed who can accurately foresee
everything that’s coming down the road.
That’s Richard.
All this translates into major time savings and finished
projects that you would be proud to put your name on.
Just call Richard once. 
There’s no telling what he can do for you.

[ E X I T ]Advertising Branding Collateral Direct Mail
Mish Mash Interactive

P R I N T  C O M M U N I C A T I O N  D E S I G N

Art Direction
Project Leadership



Like all animals,
instincts direct
one to an approach 
for any new challenge. 
Explore one direction, 
then another. 
Then focus on the 
best solution and 
add in the details.

back forward
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While 
every project

demands a
unique solution,

the process
engaged

is consistent
each time.

Project Leadership

Art Direction
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Think. Plan. Brainstorm. 
Ideas start to take shape. 
All design paths are explored 
as they lead to other viable solutions. 
Let each take its course. 
Clarity to reach and 
the right design stands out.

back forward
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GATX

Known as a GLOBAL provider of

RAIL transportation and
distribution solutions, we’ve

just introduced an innovativeecommerce service for companies

like Dow Chemical and other tank car
owners to help them address federal safety regulations.

It’s the latest innovation from a company

that has never missed a dividend
since its incorporation in 1916 and increased
dividends 82 of 83 years. More?
Find out more by calling 1-800-000-0000 or go to www.gatx.com.

GATX. Known as a GLOBAL provider of
RAIL transportation and distribution
solutions, we’ve just introduced an
innovative e commerce service
for companies like Dow Chemical and
other tank car owners to help them
address federal safety regulations.
It’s the latest innovation from a
company that has NEVER MISSED a dividend
since its incorporation in 1916 and
INCREASED dividends 82 of 83 years.

MORE? Find out more by calling
1-800-000-0000

or go to www.gatx.com

Find out more by calling
1-800-000-0000

or go to
www.gatx.com

G AT X .  K n o w n  a s  a  g lo ba l p r ov i d e r  o f  r a i l
transportation and distribution solutions,

w e ’ v e  j u s t i n t r o d u c e d  a n  i n n o v a t i v e
e  c o m m e r c e  s e r v i c e  f o r  c o m p a n i e s

l i k e  D o w C h e m i c a l a n d  o t h e r  t a n k c a r
o w n e r s  t o  h e l p  t h e m  a d d r e s s  f e d e r a l

safety regulations. It’s the latest innovation
f r o m  a  c o m p a n y t h at h a s  n e v e r  m i s s e d  a

dividend since its incorporation in 1916 and
increased  d iv idends  82  of  83  years.  m o r e ?
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Typography is a special passion. I value it in all forms – from classic to nontraditional – for purity of design and 
its use of scale and composition.  It is an amazing expressive tool, as exemplified in this small space ad that ran in USA Today. 
Note the different typographical font variations help balance a lot of key information.



Tony Lordi

back forward
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Inspired by this building, 
a rubber stamp kit was used
to create the textural look.



Spartan Oil Company

Type, color, and shape can create a variety of perceptions and meanings. 
The combination adds up to an image with a message, more often referred to as branding.
Spartan Oil Company came to Richard to develop a logo for their business, which had 
a 57 year history, that would convey cleanliness, simplicity, strength, quality, low cost, 
plus project a major presence in their market.

We came to Richard with a problem. We wanted to start our own gasoline brand in
order to recapture sales being lost to changes taking place in the motoring public’s
buying habits. Our idea was to create a clean and well lit buying environment
offering good service and quality gasoline products at lower than average price. 
Our success would depend on our ability to set our stations apart
from the “unbranded image” that is seen so frequently today. 
We wanted a logo and graphics that were clean, simple, 
strong and, most importantly, that had that “major image” look.

We sat down with Richard and him our thoughts. We wanted to use the strength 
of our name and our 57 year history in the business. We gave him the basic colors
we wanted to use and let him get to work.  Within a week we had three different
designs to consider. Although all three were workable, one jumped right out at us
as the logo for our new brand.  We ran all three by our employees and friends as
sort of a test market survey and the one we first picked was the unanimous choice.

In the two years since Richard came up with our logo, we have bought five Spartan
stations and on line are two more to be re-branded. All locations are selling more
gasoline than before and in some cases have doubled or tripled their volume.

>T E S T I M O N I A L

123

We would categorize our experience with Richard as favorable for the following reasons:

Cost estimates for creative work were laid out in advance, so we knew what our costs
were for each step of the project. We also had the option to stop them at the design stage,
while we made arrangements for the construction and installation for the new signs.

Richard listened to our input and incorporated our ideas in their creative process.

The designs were simple, strong and right on the mark. He was able to transform
rough ides into a brand image that has been warmly received by the motoring public. 
You can’t argue with the success.

back forward
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All their stations have been rebranded, and sales at all locations are up significantly. 
In some cases, volume has doubled or tripled.



approved concept TEAMING WITH SUCCESS
Hospitals throughout New Jersey continue to team together in the form 
of Princeton Insurance Company to ensure an unbroken streak of 
reliable, low-cost medical malpractice insurance. we take advantage 
of the timing of Cal Ripkin breaking the record of consecutive games, 
a streak begun at the same time your streak began in 1983. His image 
is one of hard work and honesty and never letting the team down.
Historically, insurers of medical malpractice have come and gone and
rarely if ever have their corporate goals been consistent with the goals
and needs of the audience they serve.  In contrast, hospitals have
literally teamed with Princeton Insurance Company to successfully
guarantee achieving their goals.

As an option,a charity softball game could be staged between hospital
decision makers and Princeton Insurance Company/independent agents.
The proceeds would go to medical research,such as for Lou Gehrig’s
disease if we could enlist the participation of Cal Ripkin. 
(He raised funds for this cause in his record breaking game.)

Princeton Insurance Company

l is tening

brainstorming

concepts

approval

planning

product ion

changes

resources

del ivery

c l ient

wr i ter

designer

art  d i rector

i l lustrator

pr inter

engraver

ful f i l lment

shipper

P L AY E R S P R O C E S S
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Insurance of medical malpractice tend to come 
and go, failing to provide long-term, reliable service,
and corporate goals have not be consistent with the
needs of their clients. Therefore, hospitals throughout
New Jersey teamed together in the form of Princeton
Insurance Company to ensure the only unbroken
streak of reliable, low-cost medical malpractice
insurance offered in the state. 
We took advantage of the timing of Cal Ripkin
breaking the record for consecutive games played, 
a streak begun in 1983 when Princeton Insurance
Company began its own streak of service. 
In doing so, we capitalized on his image of hard work,
honesty, and the ultimate team player.



Alles, was Sie
zur Stromversorgung und

zum Messen von Scheitel-und Tiefpegelstrom brauchen,  

einzigen Gerätgibt’s jetzt in einem  

Tout ce qu’i l f a u t  p o u r
al imenter  et

Hewlett-Packard 
Marthe Crépin

1 avenue du Canada

91947 Les Ulis 

mesurer  le  courant  en  dynamique

même boîtierenfin disponible dans le

Chinese>

Korean>

Taiwanese>

German>

French>

Everything you need to 

source power and

Hewlett-Packard Company
Test & Measurement Organization

PO Box 3828

Englewood, CO  80155-3825

measure peak and low-level current
one boxnow comes in

BULK RATE
U.S. Postage

PAID
Hackensack, NJ
Permit No. 634

Hewlett-Packard
Test and Measurement Division

one box > easily converts into numerous languages

Since four-color printing was not required for this international concept, those production dollars were
funneled into a dynamic, attention grabbing one-box outer carrier. The distinct and unusual outer design
helped convey the message of a one-box solution in a market that HP already held a 50% share.
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>savings of 
up to 25% off 
regular prices
Consider joining 
the Morris Museum 
for additional 
savings!

>guaranteed 
premium seating

>automatic renewal 
priority for the 
next season

>easy ticket 
exchange for 
scheduling conflicts 

>$5 discount off 
general admission
prices for your friend

>discounted admission
to performances 
of visiting theatre 
companiesEx
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The Bickford Theatre Guild is a volunteer organization that 

provides support to the theatre and benefits to its membership.

The Guild’s primary focus is to raise funds for the theatre

through special events and other activities. All members are

urged to play an active role by serving on several committees.

Anyone is welcome to join the Guild, although members are

encouraged to become subscribers. Membership is available 

in two categories. Guild membership is tax deductible 

to the fullest extent of the law. For more information, call

the Guild Office at 973.971.3726.

UNDERSTUDY Membership $40
BENEFITS Subscription to Spotlight, the official Guild newsletter;

general membership meetings, holiday party, full voting privileges,

scheduled backstage and scenery shop tours.

ACTORS Membership $100 A N D $180
BENEFITS All of the above, plus...

Four (4) First Friday (Opening Night) receptions 

and discounts to Guild special events.

First Fridays Club
Enjoy the excitement of opening night! The first Friday of 

each play is followed by our renowned opening night reception 

to celebrate the current production. Sponsored by the Bickford

Theatre Guild, audience members have an opportunity to meet

the actors, director, designers and members of the company.

Join this special club and toast each new production with us.

Preview Performances
Enjoy the theatre at the lowest possible price and be a 

part of the creative process as you take a sneak peek at 

the Bickford’s latest production. Attend the Thursday night 

preview performance before opening night. Sign up for 

the series to see all four previews and save even more.

The À La Carte series is not included in this subscription option.

Thursday Night Chat
Subscribe to the second Thursday night performance of each 

play and be part of a half-hour post-performance discussion 

with members of the current production cast and crew. This is 

a perfect opportunity to learn more about the behind-the-scenes

preparation and to discuss the plays’ideas and themes.

“No Plan Ahead” Ticket Plan
Hand pick your own Bickford season with a four admission 

flexible subscription. You decide which shows you will see, 

how many people you are bringing and what performance 

you would like to attend. Great for a last minute gift 

entertainment idea. Don’t check your schedule, check ours!

Preview Performances $90 $90

Thursday $110 $110

Friday or Saturday $115 $125

Sunday $115 $125

First Fridays Club $160 $175

“No Plan Ahead”Ticket Plan $108 $108

Museum Family Membership is $65
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711-NJ RELAY
for a single     for a two-person household

12th Season

DESIGNRichard Puder/strongtype.com ILLUSTRATIONS©2006 Geoffrey Moss

F R E E  P A R K I N G

Purchase your season
subscription online at

bickfordtheatre.org

immediate processing
call the BOX OFFICE at

973.971.3706
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With one word-exciting!  Last season brought our guests many new experiences
at the Bickford, including a world famous TV star, sold-out performances
Off-Broadway tryouts and an audience that continues to grow and expand
As we enter our 12th season with equal expectations, we want you to
become a part of the Bickford experience.

Our 2006-07 season is all about love
and the various alliances and dalliances we make in life from friendships
to companionships at work or at play.  JC Hoyt returns to the stage to star
as Father Farley in Bill C. Davis’ Mass Appeal.  Two guest directors will be
at the helms of both the comic who-dun-it, Catch Me If You Can by
Robert Thomas and the hilarious and touching Neil Simon comedy
Chapter Two. The new regional theatre musical sensation, Hot 'N Cole
presents the classics of the immortal Cole Porter with arrangements for
the new millennium.

The season will also include the original production of
After the Ball, conceived and directed by Daniel P. Quinn; the very
popular 3rd annual Holiday Spectacular, featuring the Morris Choral Society
the Chatham-Wood Duo, celebrating Mozart’s 250th anniversary; the Magic
of Mario Lanza in Concert and much more.

This season, try something new
You decide if you want a FIXED or FLEXIBLE subscription.  FIXED means
you get reserved seats and dates for all four plays and one Á La Carte
offering. FLEXIBLE means you get four tickets to use in any combination
you choose.  Use them all for one performance or spread them out across
the entire season.  It’s your choice!  Either way, we want you to share...
We want you to share the magic of the Bickford for the entire season
Form a theatrical alliance with us.  Your friends have.  Now it’s your turn

Eric Hafen
ARTISTIC DIRECTOR
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F L E X I B L E
$5.00 processing fee for all mail, phone or internet transactions

Program subject to  change due to  avai labi l i ty

Father Tim Farley (JC Hoyt), a lover of the good things in life, is comfortably
ensconced as priest of a prosperous Catholic parish. His well-ordered world is
disrupted by the arrival of Mark Dolson, an intense and idealistic young seminarian 
whom Father Farley reluctantly agrees to take under his wing. There is immediate 
conflict between the two as the younger man challenges the older priest’s
comfortable ways. In the final moment, their confrontation is a touching, yet very
funny, examination of the nature of friendship, courage and the infinite variety of
love. Can the older man be reminded about the firebrand he once was, and will
the younger man realize the delicate balance of forbearance and righteousness?

Overflowing with mirth, this Broadway smash hit who-dun-it is exciting
from the moment the curtain rises to the moment it drops. An advertising
man who has brought his bride to the boss’ mountain lodge for their
honeymoon is shocked when she mysteriously disappears. He calls in the
local police to investigate her sudden disappearance when a pretty, young
girl enters the scene, insisting over his protests that she is his missing wife
She has the local priest back up her story, and later a funny little man 
who owns a popular delicatessen comes along. Before you know it, there
are two murders at the isolated lodge.  Who is the cat and who is the mouse
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by Bill C.Davis by Robert Thomas
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2006September 21 to October 15 November 16 to December 10
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DirectorBARBARA KRAJKOWSKIDirectorERIC HAFEN

Hot ‘N Cole spotlights the timelessness of Cole Porter classics presented here
with wonderfully fresh arrangements for the new millennium, featuring music
from Anything Goes; High Society; Dubarry Was a Lady; Can-Can; Kiss Me Kate
and many more. Cole Porter’s witty, sophisticated lyrics and his affecting
melodies place him high in the ranks of American composers of popular music
His songs brought clever rhymes, fresh and unexpected melodies, and sassy
sexy sensibilities. It’s De-Lovely; Night and Day; You Do Something To Me
In the Still of the Night; What is This Thing Called Love?; Anything Goes
You’d Be So Nice To Come Home and the list goes on for this song & dance revue 
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by David Armstrong
Mark Waldrop & 
Bruce W. Coyle

2007January 25 to February 18 May 10 to June 3
DirectorTED SODDirectorERIC HAFEN

Music  DirectorWARREN HELMS ChoreographerLAURIE PIRO
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Based on part of Neil Simon’s own life, this comedy features George Schneider
a writer who returns to a lonely apartment after his wife has recently died
His younger brother Leo, a theatrical press agent and born matchmaker, tries to
snap George out of his emotional tailspin by supplying him with unwanted and
unsuccessful dates. Leo comes up with Jennie Malone, a recently divorced
actress. She turns out to be a winner, although a rocky road is ahead for the not
so young lovers. While they struggle to embrace the present and forget the past
Leo discovers Faye, Jennie’s ditzy, neurotic and married friend. Both couples
mix laughter with heartache as they each pursue their own brand of romance

,
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by Neil Simon
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3rd Annual Holiday Spectacular
Join us in this popular holiday tradition in its third year 
at the Bickford, featuring the wonderful sounds of the 
Morris Choral Society and their special guest stars. 
Bring your best holiday singing voices, as you will join 
in singing all of your favorite holiday songs. Santa will
make a surprise appearance, so bring the whole family!

Curtain times for all performances
Thursdays, Fridays & Saturdays

SundaysU N L E S S O T H E R W I S E I N D I C A T E D

by Bill C. Davis

by Robert Thomas

U N L E S S O T H E R W I S E I N D I C A T E D

by Bill C. Davis

by Robert Thomas
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After the Ball
Conceived and directed by Daniel P. Quinn, After the Ball
takes you back on a musical journey to the 1890’s as we 
feature the music and songs of America. The talents of actors, 
vocalists and piano blend to create this truly American

sound. This revue delves
into the unique moment in 
our history when the styles
of high culture and low social
culture met to produce some 
of America’s most memorable

composers and songs, including  Meet Me in St. Louis;
Wait Till the Sun Shines Nellie; Shine on Harvest Moon;
and the titular After the Ball. Mr. Quinn received 
the Irish Institute Award for his earlier production 
of The Old American Way in NYC. 

The Magic of Mario Lanza
Dubbed by Arturo Toscanini  “the greatest voice of the 
20th century,” Mario Lanza, a native of Philadelphia, was
one of America's most successful singers and movie stars
in the years immediately following World War II. In 1947,

movie studio MGM
gave Lanza an offer
he simply could 
not refuse.  The 
rest is cinematic

and musical history. This rousing musical revue features
the repertoire of one of the 20th Century’s most beloved
voices along with the popular romantic star of such movie
musicals as The Student Prince; The Great Caruso; and
Desert Song. The concert stars three of New Jersey’s
favorite tenors: Jon Darios, Dennis Driskill and Dan Yates
along with comedian, Jim Folly.

by David Armstrong
Mark Waldrop & 
Bruce W. Coyle

2007

by Neil Simon

Á La Carte Series is a potpourri of entertainment
sure to please the palette of any theatre-goer.  
Tickets for each presentation are either sold individually or 

included as a complimentary offering with any Fixed Subscription,

except for the Preview Subscription.  The presentations are also

available for the "No Plan Ahead" Ticket Plan.
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The Chatham-Wood Duo
Hailed as "hefty and appealing" (New York Times)
and possessing "true mastery," Holly Chatham (pianist)

and Patrick Wood (violinist) have delighted audiences in 
the U.S. and abroad since their inception in 2003.  
In celebration of Mozart’s 250th anniversary, the Duo 

will be performing the famous
composer’s Late Great Sonatas.
These sonatas are considered 
by many to be among the 
most expressive in literature, 
and each are nothing short of

a window into another world. Join us as the acclaimed
Chatham-Wood Duo brings Mozart’s genius to life. For more
information on the artists, visit www.chathamwoodduo.com
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Bickford Theatre
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This self mailer brochure design centers around typographical solutions
that work best with the restricted dimensions but also eases production 
of other material, e.g. signage, ads, playbill. The illustrative concepts were
drawn by Geoffrey Moss to capture the flow for each theatrical show.

.

.

.

.brochure size is the area of three 8.5x11inches
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The Bickford Theatre is fast becoming one of
the premiere professional theatres in the state,
recognized for its high production value, finest
acting talents, and, most importantly, its overall
entertainment.

I am very pleased to announce that because of
the many favorable comments and support from
our guests that we are expanding our season to
five productions. 

The 2007/2008 season will feature many exciting 
and touching moments as the season stretches
from Chicago to Maine, and from New York City
to Westchester County.  Consider subscribing today
so you don’t miss one mile marker along the way.

Once again this season, you can choose 
between a FIXED or FLEXIBLE subscription.  
FIXED means you get reserved seats
and dates for all five plays, while
FLEXIBLE means you get four tickets
to use in any combination you choose. 
Use them all for one performance or 
spread them out across the entire season. 
Your choice!  Either way, we want you 
to share the magic of the Bickford for 
the entire season. Form a theatrical alliance 
with us. Your friends have. Now it’s your turn!

Eric Hafen

Your show deserved all of the applause
I heard at the end of the performance.

A.G. of Little Falls

Wow.  That was a funny, funny play.  
And the ending fooled all of us.
E.L. of New Brunswick

It was a joy being able to treat a friend to 
such a great production and to show off what 
good offerings we have in our own backyard.
J.M. of Dover
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second saturdays

A comedyaboutsexand friendship—with and without. Markand Shelly
have taken a lakeside cabin for a relaxing weekend with their friends
Jilland Russ, another married couple. Butthingsdon’tstartoffasplanned
when Jillarriveswithouther husband, who hasn’tbeen home or returned
phone calls. Shellyand Marktryto save the weekend while Jillmullsover
saving or discarding her marriage when she meetsGlen. The situation is
complicated bythe factthatJilland Markwere once a couple and Shelly
introduced her to Russ. Whatcompromisesare we willing to make with 
the truth to keep even the strongestrelationshipsfrom coming apart?

From a New YorkCityloft, Felix, an uptight“would-be” author focuses
hisbinocularson Doris, a ladyofthe evening plying her trade in the
apartmentbelow. He complainsto the landlord, hasher evicted 
and findshe hastrouble pounding on hisdoor with a vengeance. 
She figureshe owesher some place to stayfor the night, an arrangement
thatrunsthe gamutfrom trouble to love along a veryfunnypath asboth
characterstryto bring the other into reality. Soon, theyfind themselves
falling in love, untildeath do theypart...or not.

The elementsofmagicalrealism explore the mysteriesofthe human heart
in thisdelightfulnew comedy. On a Fridaynightin the middle ofwinter,
the residentsofa small, mythicaltown in far northern Maine, are falling 
in and outoflove atan alarming rate. Kneesare getting bruised; hearts
are getting broken...butthe bruiseshealand heartsmend—almost—in
whathasbeen described asa “charming midwinter night’sdream.”  
Thiscomedywillleave you spentfrom laughter and thoroughlywarmed
from the inside out.

The touching and hilariousstoryfollowsthe tumultuousjourneyoftwo 
Little League coachesthrough an entire season, from their firsttentative
meeting to the climacticchampionship game. The audience isthe team. 
Don isthe tough, blue-collar, win-at-all-costsveteran coach whose son 
isthe star pitcher. Michael, a corporate executive, isa newcomer both
to the town and to baseball. He wantsa specialactivitywith hisson,
who hasnever played baseballbefore. It’sa coaching alliance that’s
doomed to failbefore itsucceeds.

The creative team responsible for a recentBroadwayflop, in which three
chorusgirlswere murdered bythe mysterious“Stage Door Slasher,” 
re-assemblesfor a backer'saudition oftheir new show atthe Westchester
estate ofa wealthy“angel.”Asthe composer, lyricist, actorsand director
prepare their performanceand a blizzard cutsoffanypossible retreat,
bodiesstartto drop in plain sight, knivesspring outofnowhere, masked
figuresdrag their victimsbehind swiveling bookcasesand accusing fingers
pointin alldirections. Even the bumbling police inspector isbaffled. Asin
allgood moviesofthe 1940’s, can the mysterybe solved in the nickoftime?

Preview Performances
Enjoy the theatre at the lowest possible
price and be a part of the creative process 
as you take a sneak peek at the Bickford’s
latest production. Attend the Thursday night
preview performance before opening night.
Sign up for the series to see all five previews
for the best savings.  $115

Thursday Night Chat 
Subscribe to the second Thursday night
performance of each play and be part of a
half-hour post-performance discussion with
members of the current production cast 
and crew. This is a perfect opportunity 
to learn more about the behind-the-scenes
preparation and to discuss the ideas and
themes of the play.  $120

“No Plan Ahead”Ticket Plan
Hand pick your own Bickford season 
with a 4-admission flexible subscription.
You decide which shows you will see, 
how many people you are bringing and 
what performance you would like to attend.
Great for a last minute gift entertainment
idea. Don’t check your schedule, 
check ours!  $110

Friday, Saturday, Sunday
$125 Morris Museum/Guild members  
$135 non-members  

Processing fee$5
for all mail, phone or internet transactions

Program subject to change due to availability.
Individual tickets go on sale August 15, 2007.

Join the Bickford Guild
The Bickford Theatre Guild is a volunteer
organization that provides support to the
theatre and benefits to its membership
with an emphasis on raising funds through
special events and other activities.
Anyone is welcome to join, although
members are encouraged to become
subscribers to the theatre’s main-stage
productions. For a full theatre experience,
it is recommended that members play an
active role through volunteering in the
various areas supported by the Guild.
Membership is available in two categories
and dues are tax deductible to the fullest
extent of the law. For more information 
call the Guild Office at 973.971.3706.

Understudy
Membership $40
Subscription to Spotlight, the Guild’s
newsletter; full voting privileges and
invitations to special events, main-stage
production auditions, scheduled
backstage/scenery shop tours and our
annual Holiday Party.

Actor
Single Membership $100
Two-Person Household Membership $180
All of the above PLUS:  
Five complimentary Opening Night
Receptions which are held after the first
Friday performance of each production 
to celebrate and meet with the actors,
director, designers and members of the
company; discounts on special Guild
events, fundraiser activities and tickets 
to selected Bickford Theatre productions.

Join the Morris Museum
Family Membership $65
Individual Membership $45
Senior Membership $40

Exclusive Benefits for Subscribers
>Savings of up to 25% off regular prices.

Consider joining the Morris Museum 
or Theatre Guild for additional savings!

>Guaranteed premium seating
>Automatic renewal priority 

for the next season
>Easy ticket exchange 

for scheduling conflicts 
>$5 discount off general admission 

prices for your friends
>Discounted admission to performances

of visiting theatre companies
(excluding Wyeth Jazz Showcase)

Purchase your season
subscription online at

bickfordtheatre.org
or for
immediate processing
call the BOXOFFICEat

973.971.3706Subscription Options

FREE PARKING
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4th Annual Holiday Spectacular
December 15 at 8PM
December 16 at 2PM
Join us in this popular holiday tradition in its fourth year at the Bickford, 
featuring the wonderful sounds of the Morris Choral Society and their 
special guest stars. Bring your best holiday singing voices, as you will
join in singing all of your favorite holiday songs. Santa will make a 
surprise appearance, so bring the whole family!

First Stop on the ‘A’ Train
starring the NJ Tap Ensemble
February 23 at 8PM

February 24 at 2PM
“Class, sophistication—and a good party,”
according to Deborah Mitchell, artistic director of NJ Tap Ensemble, 
is what lured visitors to nightspots in Harlem during the 1920s, a period
also known as the Harlem Renaissance.  In honor of Black History month,
this nationally recognized dance troupe will recall that fabulous era 
with an infectiously high-spirited program of tap dancing and other 
social and theatrical dances. 

Arias and Ensembles
featuring the NJ Opera Theatre
March 15 at 8PM
This Princeton-based opera company will present famous arias, 
duets and trios from many of the world’s most noteworthy operas. 
The evening will feature both established singers who have appeared
with the Met as well as those whose stars are about to rise on the 
opera scene. The evening will be a benefit for the theatre sponsored 

by the Bickford Theatre Guild and will
include a pre-show reception, concert
and post-performance meet and greet
along with dessert.

September 13 to October 7 November 15 to December 9

January 24 to February 17 March 27 to April 20 May 22 to June 15
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.brochure size is the area of three 8.5x11inches

54321

The structure of the logo itself became 
the organizing principle for this season look.
Paper size is the same, final size the same, folds different. 
Image and typographic grids were made standard, 
so all additional materials had an easy execution 
within the design process.
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Shows three pizza sizes to scale, this is one of many activity-oriented menus
my brother uses for his sports bar and family-style restaurant on Nantucket. 
It happens to be the largest eating facility on the island.

17inches

11
in

ch
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44
PINKERTON:
AMERICA'S
FIRST 
PRIVATE EYE
From the
biography by
Richard Wormser

Handbook

Problem Solving
Workshop

Literacy in Action
Profile

48
A CLOSER LOOK 
Carla Arranga,
Los Angeles
District 
Attorney, 
responds to
the Pinkerton
selection

54
THE FEATHER
DETECTIVE   
Meet a Smithsonian
bird detective in
this science article
from Superscience
Blue Magazine

66
NOTING
RELEVANT
DETAILS
Can you find the
clues and evidence
to solve this
mystery? first-rate
detective.

Tools of
the Trade

Two
S E C T I O N

60
THE OFFICIAL
DETECTIVE'S
HANDBOOK
A how-to guide to
becoming a first-
rate detective.

Introduction

42
Trade Book

10
THE MYSTERIES
OF HARRIS
BURDICK
From the picture
book by Chris Van
Allsburg.
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Guesswork!

Magazine

Literacy in Action
Profile

22
MYSTERY
ROUNDTABLE
A discussion with
Lensey Namioka,
mystery writer,
James Campbell,
investigative
reporter, and 
Myriam Rodrigues,
police officer.

GENERATING
HYPOTHESES
Put your
hypothesizing
skills to work
with this 
real-life
mystery.

30
CASE OF THE
POLLUTED POND
A Bloodhound
Gang
environmental
mystery by 
Becky Cheston
from 3-2-1 Contact
magazine.

One

24

S E C T I O N

ontents

Problem Solving
Workshop

38

Introduction

8
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☛ To get started, you’ll look at

mysterious drawing and try to

figure out the problem that lurks

within each one.  Then you’ll see how some

experts look at mystery

problem. ☛ Finally, you’ll

read about a group of kid detectives who

have to make some guess about a pollution

mystery.  By the time

you’re through, you’ll

know what to do if a

mystery finds you!

One
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Introduction

S E C T I O N
When you think of mysteries, do you

think of howling winds, creaking

doorways, secretive spies?  Well,

there's another way to think about mysteries.

Mysteries are like problems,

and like most problems,

there’s a way to solve them...if you

know how. ☛ In this section, you'll

be taking the first step you need in order

to solve mysteries and other kinds of

problems.  A good way to begin is by making

guesses, or hypotheses, about the problem.28
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LENSEY NAMIOKA,
Mystery 
Writer

JAMES CAMPBELL,
Investigative 
Reporter

MYRIAM 
RODRIGUEZ,
Detective

The following

pages offer

solutions to the

Mystery the rest 

in this column is

dummy text. In 

this article, three

professional

problem solvers

offer their

hypotheses about

Van Allsberg’s

drawing.

The following is

dummy copy for

Lensey Namioka,

the rug and we

need to your

help to solve it.

“Under the Rug”

is an illustration

from the myster-

ies of Harris

Burdick. When

we first looked

at it, we were

very puzzled. A

mystery has

been swept

under the rug

and we need to

your help to

solve it.

The following is

dummy copy for

James Campbell,

the rug and we

need to your

help to solve it.

“Under the Rug”

is an illustration

from the myster-

ies of Harris

Burdick. When

we first looked

at it, we were

very puzzled. A

mystery has

been swept

under the rug

and we need to

your help to

solve it.

The following is

dummy copy for

Myriam

Rodriquez,

the rug and we

need to your help

to solve it. “Under

the Rug” is an

illustration from

the mysteries of

Harris Burdick.

When we first

looked at it, we

were very puz-

zled. A mystery

has been swept

under the rug and

we need to your

help to solve it.

31
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To: Mystery Roundtable 

Members

From: It’s A Mystery! Editors

Subject: Harris Burdick’s 

“Under the Rug”

A mystery has been swept under

the rug and we need to your help

to solve it. “Under the Rug” is an

illustration from the mysteries of

Harris Burdick. When we first

looked at it, we were very puzzled.

A mystery has been swept under

the rug and we need to your help

to solve it. “Under the Rug” is an

illustration from the mysteries of

Harris Burdick. When we first

looked at it, we were very puzzled.

A mystery has been swept under

the rug and we need to your help

to solve it.

MYSTERY
ROUNDTABLE
DISCUSSION

DID THE Harris

Burdick illustrations

stump you? 

In this article, three

professional problem

solvers offer their

hypotheses about

Van Allsberg’s

drawing “Under 

the Rug.”In a

roundtable format, 

MYSTERY WRITER

LENSEY 
NAMIOKA, 

INVESTIGATIVE
REPORTER

JAMES CAMPBELL,

AND DETECTIVE
MYRIAM
RODRIGUEZ

submit their best

guesses about what

is happening in the

illustration.

30
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He tried a bit of his detergent on a

spot in his living room rug. It worked!

The spot disappeared, and the rug

looked clean. After supper he relaxed

in front of the TV and watched a

horror movie about a man-eating

slime that oozed out of a swamp.He

began to smell something. To his

horror he saw a big bump in the

middle of the rug. It heaved and grew

bigger before his eyes.

Thinking of man-eating slime, he

grabbed his table lamp and tried to

bash the bump. It broke into many

smaller heaving bumps, and the smell

grew stronger.Then he remembered

the smell: It was the same one in his

lab. He pulled up the rug, and

underneath he saw that parts of the

jute pad were rising in yeasty

mounds. The original mound was

under the place where he had used

his detergent. It seemed his detergent

reacted with the jute fiber to produce

a yeast that caused the rapid growth.

Next day at the lab he analyzed his

detergent again, and found that

the amount of one component had

been tripled. Somebody had

sabotaged his work! Who had done

it? It had to be one of his lab

assistants, or his boss. He thought of

a way to discover the culprit at the

department picnic that week-end. He

brought along a small can of oil, and

while people were standing near the

barbecue, he sneaked around

squirting a bit of oil on their clothes.

As the picnickers discovered the

spots, Horace told them the oil

came from the spattering of the

barbecue. He offered them the use of

his new detergent. Observing their

faces, he saw that his assistants, Jill

and Andy, were quite willing to try the

detergent. But his boss, Mark Corkle,

shrank back in horror when Horace

approached with the bottle of

detergent.

Eventually Corkle confessed that he

had been bribed by a chemical

company to sabotage Horace's

experiment. They manufactured dry

cleaning fluids, and didn't want to be

put out of business. Horace's

detergent didn't turn out very good for

dry cleaning, after all. Even with the

correct formula, it still produced

small yeasty bumps on clothes made

of natural fibers like cotton, linen, or

wool.However, Horace discovered

that the liquid make the most

delicious bread. The Horace Home-

baked Holewheat Bread Company

L i t e r a c y  i n  A c t i o n
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Horace Meeker
was a biochemist,
and he was developing
an organic detergent to 
replace the dry cleaning fluids
harmful to the environment. He was
close to success, until things started happening
in his lab. Test tubes were overturned, spilling strong

smelling fluids, and once his notes were almost set on fire by

a lab burner.He wondered about his two

lab assistants. Jill was a hard worker,

but she resented not having received a

promotion. Andy was sometimes

sloppy. Could he have been

careless?Both lab assistant denied

being responsible and claimed they

were always extremely careful.

Horace's boss, Mark Corkle, said

he was working too hard and

imagining things, and told him to

take a vacation.

But Horace stubbornly worked on,

and finally produced a detergent that

dissolved grease and didn't use

harmful chemicals. People would never

have to go to the dry cleaners again.

BUMPS
by Lensey Namioka

LENSEY NAMIOKA,
Mystery 
Writer
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2STEP 

WARMING UP:
WRITE SOME HYPOTHESIS

35

Why do you think the frogs are disappearing? 
Without reading any further, write down two or
three hypotheses, or guesses, that you think might
explain the mystery.  Hold on to the hypotheses
you just made. You may want to change them later.
But first, read this article about the disappearing
frogs. Afterwards, you’ll go through the steps to
write a new hypothesis that is based on fact.
Hop to it!

Recently, frog populations from
all  over the world have been
disappearing—and no one seems
to know why. 1

P r o b l e m  S o l v i n g

34

You’ve just read

how The Bloodhound

Gang sniffed out

the clues to solve 

The Case of the

Polluted Pond.

They made guesses,

or hypotheses, as

to what was

polluting the pond.

In this workshop,

you’ll learn how 

to make your 

own hypothesis

about a real-life

environmental

mystery.

GENERATING

HYPOTHESES

THE PROBLEM

Is the environ-
ment somehow 
to blame? 

Are humans the
cause?

Is there another
reason to explain
why the frogs are
in danger?

STEP 
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Share your hypothesis with others in your class. 

How many agree with you?
Do you need to do more research?
You might want to work in a group to do more

research on this environmental mystery. 4STEP 

SHARE YOUR
HYPOTHESIS

In the next section, you’ll read how detectives, private eyes, and other

problem-solvers gather clues and evidence to support their hypotheses.

1 DEVELOP YOUR HYPOTHESIS
Different experts have made different

guesses about why the frogs are

disappearing. Make a list of as many 

reasons why the frogs are disappearing that you can find. 

(You may have some ideas of your own, too!)

Then, examine your list. Which guess do you think is most

likely? In your own words, state the reason you think the

frogs are disappearing. This statement is your hypothesis.

2 GATHER SUPPORTING INFORMATION
Why did you choose your hypothesis? You probably read

facts and opinions that convinced you that your hypothesis

was the best. Re-read the information and make a list of

any facts and opinions that support your hypothesis.

3 PUTTING IT ALL TOGETHER
Now it’s your job to convince others that your hypothesis

is the best one. Write a few paragraphs describing your

hypothesis. Begin by stating your hypothesis. Then use the

facts from your list to support your statement.

L i t e r a c y  i n  A c t i o n
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W O R K S H O P

3STEP 

HOW TO WRITE
AN HYPOTHESIS
BASED ON FACT

An hypothesis is the best guess

you can make based on the

information that’s available to you.

I
T

’
S

 
A

 
M

Y
S

T
E

R
Y

P R O B L E M  S O L V I N G

W E L C O M E W E L C O M E

C O N T E N T S

S E C T I O N

P R O F I L E

W O R K S H O P

P R O J E C T

C O N T E N T S

S E C T I O N

P R O F I L E

W O R K S H O P

P R O J E C T

kjvkzxvpzjv;jjbjLBNlNbldjvlznlANvlKJVlan,ZNkjhlljlkjjjjjlj;lj;jdsjlaspgupjljfjfjapujhsohooyoyfyofhlznXLjvAOjnXLnklfjjj;lklk'kk;lkl;kk;lk'k[pqhkjgufjkLKjh j
cLngglkhjlhlkhlkhlkhlhlhllAjduebbyqohalfzi'okjvkzxvpzjv;jjbjLBNlNbldjvlznlANvlKJVlan,ZNkjhlljlkjjjjjlj;lj;jdsjlaspgupjljfjfjapujhsohooyoyfyofhlznXLjvA
OjnXLnklfjjj;lklk'kk;lkl;kk;lk'k[pqhkjgufjkLKjh jcLnlAjduebbyqohalfzi'okjvkzxvpzjv;jjbjLBNlNbldjvlznlANvlKJVlan,ZNkjhlljlkjjjjjlj;lj;jdsjlaspgupjljfjfjapujh

It’s a Mystery
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We use critical 
thinking to solve a mystery.

P
R

O
B

L
E

M
S

O
L

V
I

N
G

S
O

U
R

C
E

B
O

O
K

Welcome

P
R

O
B

L
E

M
S

O
L

V
I

N
G

S
O

U
R

C
E

B
O

O
K

27

It’s a Mystery
TO

1>

2>

3>

4>

Scholastic

1

2

3

4

5

5

P A R T T I T L E

C H A P T E R  O P E N E R

P A G E N U M B E R S

S U B - H E A D S

S T O R Y B L U R B S

S E C T I O N T I T L E

Q U O T E

C O P Y / T E X T

S I D E B A R

P H O T O S

S U B - T I T L E

A C K N O W L E D G M E N T S

C A P T I O N

E X P L O R E D  T H E D E S I G N
P O S S I B I L I T I E S B Y

C O M B I N I N G  A N D  A R R A N G I N G  
T H E C O L L E C T I O N  O F
W O R D S A N D  I M A G E S

g
D I F F E R E N C E S I N  

C O N T E N T  A N D E L E M E N T S
P R O V I D E S A  W I D E

D I S P L A Y O F S O L U T I O N S

H E A D L I N E

D I S P L A Y C O P Y

S U M M A R Y

I N T R O D U C T I O N

I L L U S T R AT I O N

I C O N  I N F O

B Y L I N E

C A L L - O U T S

F O O T N O T E S

F I G U R E S

T A B L E S

P G #P G #

P G #P G #

P G #P G #

P G #P G #

P G #P G #

P G #P G #

D E S I G N

QUESTIONS ASKED 
communication reflection

What’s the message?

What’s the budget?

What are the deadlines?

What are your constraints/guidelines?

What tools are necessary?

Who’s the audience?

Who has approval?

How will the design differentiate the product?

How will it be measured?

P R O T 0 T Y P E S

D E S I G NS O L U T I O N S
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The challenge was
to achieve simplicity
while meeting all the
project parameters for 
a convention souvenir
reminder box for Alistia, 
a new database company.
Paper industry standards
determined the size, and
the die was designed 
to maximize the interior
space for the enclosed 
T-shirt and clear plastic
CD shell. This allowed for
significant cost savings.  
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On this home webpage,
colorful elements convey
playfulness in business, 
as requested by the client.
Responsibility included 
all aspects of technical
project management, such 
as included definitions of
the requirements, development
of project plans, and
budgeting.  
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